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Why LinkedIn?

Your Profile, Your Story

Beyond LinkedIn Profile
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OUR MISSION

Connect the world’s professionals
to make them more productive
and successful



Why
LinkedIn?
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Your profile,
your story




STEP 1
" Add a photo

Members with a photo get up to:
9x more connection requests
21x more Profile views

36x more messages




Hold to record
Slide away to cancel

Record your name

Audio recording guidelines

(@ All LinkedIn members)

STEP 2

Record Your Name

Pronounce your name for others and
make a great first impression.

Update on mobile
10 secs, limit background noise

Hold phone 4in away



Edit intro

They/Them

Let others know how to refer to you Learn more

@ Visible to: All Linkedin members

Headline*

Sales Lead at Antelith

Show topics | talk about in my intro

STEP 3
Add your pronouns

Show up as your authentic self.
Optional to add, you set visibility.

72% of hiring managers believe it’s
important & shows respect.



Introduce yourself with a 30-second video.
Add profile video

Lily Parker
Wellness Enthusiast | Health Coach

Talks about #healthandfitness, #nutrition,
#meditation, and #mindfulliving

Mary B. Curry College of Health Sciences
Phoenix, Arizona, United States

1,474 followers - 500+ connections

o NS

Analytics
@ Private to you

as 351 profile views
Discover who's viewed your profile.

al. 286 post views
Check out wha's enaaaina with vour nosts.
‘ L o [
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Home My Network Post Notifications Jobs

STEP 4
Create your
Profile Video

30-sec video introducing yourself.

Provide an intro, share your story,
highlight your goals.

Leverage prompts to get started

Track viewer analytics



Add new position
Show current company in my intro

Education

[Hinnext (optional) ST E P 5

Add new education

Add your industry

Label*

[ Value

Industry*

Financial Services . . . .
| Members with industry information
receive up to 9x more Profile views

Financial Services

More than 300K people search by
Profile URL, Websites, Email, WeChat ID industry On Linkedln every Week'




STEP 8
Detail your work

experience

Description
—

Responsible for up to 25 clients (from data input and general ledger accounting through financial)
throughout the year in various industries including restaurant, retail, medical and clinical, plumbing,

property management, construction, trucking and transportation, attorney and legal services, and many . o, o
Member with up-to-date positions

more.

148/200

receive up to:
5x more connection requests
8x more Profile views

10X more messages




Add job preferences

Tell us what kind of work you're open to

Job titles*®

Senior Accountant X Add title +

Job locations*

Start date @

O Immediately, I'm actively applying

O Flexible, I'm casually looking

Job types

Full-time v/ Remote + Contract +

Temporary +

=&
Choose who sees you're open*
% You decide if you want only recruiters or all Linkedi..

Choose who sees you're open*

Share with all Linkedln members
Adds the #OpenToWork photo frame

This could include people at your
current company, recruiters, and
anyone who is signed in to LinkedIn.

- Share with recruiters only
People using LinkedIn's recruiter product

O

We take steps not to show recruiters at

your current company you're open to

new jobs, but we can't guarantee

complete privacy.

Learn more about your privacy

Add to profile

STEP 6
Show You're

Open to Work

Add by clicking ‘open to’ button and
select ‘finding a new job.’

Specify job preferences and choose
visibility settings.

40% more likely to be noticed
by recruiters.



Edit summary

STEP 7
Draft a compelling

summary

Featured in your ‘About’ section
Your “elevator pitch”

Focus on career accomplishments
and aspirations

40+ words



Volunteer experience

Supporter

STEP 9
Add volunteer

experience

Members who add volunteer
experience get up to 6x more Profile
views than those without



Skills & Endorsements

Accounting - 32

@ Endorsed by Chris Francisco and 15
"~ others who are highly skilled at this

Small Business Taxes - 32

M Endorsed by Janice Tuvak and 8 others
who are highly skilled at this

Communication - 4

Add a new skill

Endorsed by 12 of Sarah’ colleagues at
Antelith

Endorsed by 3 of Sarah’ colleagues at
Antelith

Show more ~

7

STEP 10

Add skills & get
endorsed

Members who add 5 or more
skills receive up to 17x more
Profile views



STEP 11

Recommendations Ask for a recommendation /
Received (14)  Given (3) I {e q U e St a
e Terence Welch | have been working with Sarah for past 5 years. Unlike

Senior Financial Analyst at H&R Block, she stands by her work, when we had .
Mintome inquiry she took care of it, and sorted it out with endless r e ‘ O I I I I I I e I I a I O I I
July 15, 2017, Terence was a patience. Being a small business owner, last thing we

client of Sarah’s )
want is to answer constant IRS automated letters.

Paul Warhtell Back in 2012 with tax season closing in quickly, | needed

VP. Marketing at Creative Co. to find someone that | enjoy working with. As a
April 15, 2017, Paul was a client self-employed individual, | really appreciate people that

e re ardvorkn. orest.and frscoin. sl Recommendations help build you
credibility and validate your skills

Show more ~




And don’t forget about...

Location Education Publications Accomplishments
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Golden Phase
Enter your company’s ‘golden phase’ with the right marketing strategy.
Marketing and Advertising + San Francisco, CA + 1,234,163 followers

A #4 on LinkedIn Top Companies | Startups
S ILTY ( Visit website & ) ( More )

Home About Products Posts Jobs Life People Insight

23 connections work here = 4,375 employees

About

Founded in 2003, Golden Phase connects the world's professionals to make them mare productive and successful.
With more than 675+ million members worldwide, including executives from every Fortune 500 company should ...

Contact infermatio Stocks
www.goldenphase.com GLDN 135.50
(800) 887-6543 NASDAQ - +2.06

See all details

Product

4,,-‘E Try Premium Free
Notifications Me for 1 Month

FixDex

Affiliated pages

Company name
dddd Industry

tions work here

Company name
@ Industry

Parent of acquisition
N
| + Follow )
Company name

Industry
8 Showcase p

2068 -

1s work here

‘i] Messaging =
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GAIN KNOWLEDGE

Follow
companies



Bill & Melinda Gates
Foundation

Harvard University

Bill Gates - 3rd

Co-chair, Bill & Melinda Gates Foundation
Seattle, Washington, United States - Contact info
32,179,600 followers

 Following NQUILIE :}

About

Co-chair of the Bill & Melinda Gates Foundation. Microsoft Co-founder. Voracious reader. Avid traveler.
Active blogger.

Featured Seeall Yy + 72

Try Premium Free
for 1 Month

Ad

FixDex

People also viewed

Alma Cox - 1st

Lif

{_+ Follow )

Francisco Banks - 2nd

Investing in the future o

& O

(_Connect )

Amy Murphy - 3rd
He

o

' v Fallowing :"

Marian Tran - 2nd
} s

Message )

Brett

Wolfe - 2nd

o
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GAIN INSIGHTS

Follow

influencers



Save
Save for later

Copy link to post

Embed this post
Copy and paste embed code on your site

Unfollow Marcel Mehta
Stay connected but stop seeing posts from Marce
in feed

Unfollow Jeff Tanaka
Stay connected but stop seeing posts from Jeff in
feed

| don't want to see this
Let us know why you dont want to see this post

Report this post
This post is offensive or the account is hacked

Who can see this post
Visible to anyone on or off Linkedln

CUSTOMIZE YOUR FEED

See the news,
content and posts
that matter most



Questions?
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