SIZZLE
Data is the new bacon!
Institutional Effectiveness Newsletter

Hancock Promise Data
In a previous newsletter we shared information about the enrollment impact of the
Promise program. In this publication we will share more detailed information.
Regarding enrollment, the chart below shows that overall enrollment increased by
40%, with a 48% increase among low-income students. The going rate among
local high school graduates rose from between 32 to 37% over the prior three
years to 49% in fall 2018.
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The cohort of fall 2018 Promise students across the board attempted (and
completed) more credit units than the prior year cohort of in-coming high school
graduates. Additionally, there was an increase in the number of students
attempting and completing both transfer level math and English, with an increase
from 9% to 13% of the cohort completing math and English.
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How to Write an Outcome


2/12/19, 12-1 pm

Creating Rubrics


2/26/19, 12-1 pm

Practical Practices &
Logistics to Assessment


Spring 2019 All Staff Day survey
Quick Taste
With all the innovations happening on campus, it’s easy to pat ourselves on the
collective back and say we are engaging in various ‘waves of the future’. However,
when it comes to disseminating college information campus-wide, our preferences
seem to be with good old fashion email.
One of the questions on the recent spring 2019 All Staff Day survey asked
respondents to rank how they would like to receive information (scale 1-8). ’Email’
was the overwhelming favorite, with over 50% ranking it #1 and over 80% ranking it
in the top 3. The other two spots in the overall top 3 were‘NewsletterNews2Know’ (58% in top 3) and ‘President’s newsletter’ (52% in top 3)
respectively. Coming in a painful last place was the delivery method of ‘audio
podcast’ with 68% ranking it in spot 7 or 8 followed closely by ‘Twitter/Facebook’
with 52% ranking it in spot 7 or 8.

3/12/19, 12-1 pm

Keeping the Momentum
Going


3/26/19, 12-1 pm

All webinars can be joined by
clicking: https://
cccconfer.zoom.us/
j/9342896516
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